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Introduction

In recent time Southeast Asia has truly come alive as an economic hub and a centre for 
growth.

Because of President Obama’s election, young people across the region realize that 
change can be possible in their lifetime.

Malaysia. Indonesia. Laos. Myanmar. Philippines. Singapore. Thailand. Vietnam. Brunei. 
Cambodia. This region represents over 200 million youth.

From blogs to classrooms to public polls, their collective voice is growing as a regional 
force and we, YouthAsia are constantly talking to them.

Recognizing this regional force, the meeting point of Malaysia was chosen for the Youth 
Engagement Summit 2009: “SEA Change” Southeast Asian Youth For Change.

Sir Bob Geldof of Live8, Gary Kasparov world chess champion, and Biz Stone the founder 
of Twitter, will be speaking at this summit.

Their message will reach 200 million youth carried across regional media networks, 
internet campaigns, and the youth themselves. This summit will also give out 50 
scholarships to deserving youth across SouthEast Asia that will be presented on the 16th

of November 2009.

500 (five hundred) selected youth across SouthEast Asia who have shown their 
commitment for CHANGE through www.yes2009.asiawill be flown in to Kuala Lumpur 
for YES 2009.





Youth Engagement Summit 2009 (YES)

1. The event is organized by a secretariat consisting of YouthAsia, Sledgehammer 
Communications and The London Speaker Bureau featuring 10 speakers who are 
global CHANGE icons making a difference in society.

2. Consisting of youth across SouthEast Asia this event will host 6,000 (six 
thousand) delegates ranging from corporate to government leaders around the 
region.

Confirmed Speakers at YES 2009

1. Sir Bob Geldof – founder of Live8
2. Biz Stone –co-Founder of Twitter
3. Garry Kasparov – World Chess Champion
4. Nando Parrado – Andes crash survivor
5. Randi Zuckerberg - Director of Marketing at Facebook
6. Dr. Mamphele Ramphele – former Managing Director of the World Bank and 

Vice Chancellor, University of Cape Town
7. Amitabh Bachchan – Bollywood Icon
8. Tony Fernandes – Group CEO, AirAsia
9. Lorraine Hahn – Moderator and Emcee



Programme

Monday, November 16

7:30-8:30 am Registration and Breakfast

8:30-8:45 am Welcome and Introductions – Lorraine Hahn

8:45-9:30 am Opening Address:Youth Engagement Summit 2009
Speaker:

Prime Minister of Malaysia

9.30-10.15 am Coffee Break

10:15-11:15 am Speaker:
Biz Stone
Co-Founder of Twitter.com

11:15-1:00 pm Speaker:
Dr. Mamphela Ramphele
Former MD of World Bank, Vice Chancellor of Cape Town 
University

1:00-2:00 pm Lunch Break

2:00-3:00 pm Speaker:
Amitabh Bachchan
Bollywood Icon

3:00-3:30 pm Coffee Break

3:30-5:00 pm Speaker:
Sir Bob Geldof
Founder Live8

5.15 pm END



Tuesday, November 17

7:30-8:30 am Registration and Breakfast

8:30-8:45 am Welcome and Introductions – Lorraine Hahn

8:45-9:30 am Speaker:
Garry Kasparov
World Chess Champion

9.30-10.15 am Coffee Break

10:15-11:15 am Speaker:
Randi Zuckerberg
Marketing Director of Facebook.com

11:15-1:00 pm Speaker:
SPORTS

1:00-2:00 pm Lunch Break

2:00-3:30 pm ECONOMIC ROUNDTABLE
China & India in the next 5 years : Challenges and Opportunities

Speakers:
Yashwant Sinha – Former Finance Minister of India
Long Yongtu – China’s former Vice Minister of Trade

3:00-3:30 pm Coffee Break

3:30-4:30 pm Speaker:
Tony Fernandes
Group CEO, AirAsia

4.45-6:00 pm Speaker:
Nando Parrado
Andes crash Survivor

6.15 pm END



Sponsorship

Overall event sponsorship is best suited for organisations who are globally known and 
would like to reinforce their branding strategy. We are looking for companies, which 
share our values of innovation, change, diversity and interest in creating a positive new 
future. Our sponsors share these qualities: 

�x Recognition as a world class organisation 
�x Leadership in its respective industry field 
�x A desire to attract the best talent 
�x A proactive approach to learning and innovation 

Your company will have the invaluable opportunity to form close associations with other 
top international organisations, participate in an exciting exchange of ideas and 
information and to position your organization in an environment of global leadership.

With one cost-effective investment, Youth Engagement Summit 2009 will:

�x Put your organisation on a platform with your top potential clients
�x Build your brand with the decision-makers
�x Give you the best global coverage in every marketing channel
�x Target your message to your precise audience

The networking, brand awareness, company profiling, lead generation and client 
hospitality opportunities are without precedent. This is quite simply the most elegant 
door opener to ever have taken place in Malaysia and SouthEast Asia.

Marketing power explained

�x BE SEEN, BE HEARD: Complete brand recognition, endorsement and profiling on 
all email, direct mail and multi media 

�x DATABASE: Leverage our targeted database, be branded on our 1,000,000 + 
mailing campaigns 

�x PARTNERS: Your logo in regional and international press – get noticed through
our adverts in our Official Publications 

�x LEVERAGE all on-line media channels, associated PR services, on- site live 
interviews and television coverage 

�x WEB SITE: Your logo and profile on our website 
�x EXPOSURE THAT GOES ON AND ON: continue to be seen in our post-event 

publications and reports that are circulated throughout the year



Organizing Team

Organizing Youth communities across SouthEast Asia for the summit
Youth Asia  
www.youthasia.com

Youth Asia has been leading and organizing youth communities since 2006, organizing 
the largest youth festivals, nationwide campus campaigns, and research projects. Their 
team of youth leaders have connected youths to over 30 major brands, government 
bodies in 200+ research projects and 10 major campaigns. Youth Asia also owns 
YouthSays.com, a community organizing platform with an army of over 160,000 active 
youths, expanding rapidly in Asia with regional youth community leaders. 

Project Management and Strategy
Sledgehammer Communications  
www.adoimagazine.com

Sledgehammer Communications started in 1994 as a marketing communications 
consultancy  in Malaysia and eventually grew to become a regional media network 
specialising in business  content via it online and offline platforms, plus driving the 
industry with world-class events. A thought leader in the marketing communications 
space in Southeast Asia, we also plays advisory, knowledge management and mentoring 
roles for many young regional entrepreneurs in their quest for success in an increasingly 
digitised world.

Speakers and content
The London Speaker Bureau  
www.londonspeakerbureau.co.uk

Set up in 1994, and in little more than a decade we have grown to become one of the 
leading and largest speaker bureaux in the world. Representing close to 2,000 
individuals worldwide, we are experts in providing international speakers for board 
meetings, corporate events and governmental conferences. We believe that a global 
economy means worldwide trade not only in goods and services, but also in ideas. As a 
result, we have opened offices throughout Europe the Middle East, South Africa, China, 
India and here in Kuala Lumpur, our SouthEast Asia Headquarters.



Local Public Relations (PR)
GO Communications 
www.gocomm.com.my

The CEO of GO Communications is Michael De Kretser. This ‘out of the box' thinker is 
quite well known, being one of the most recognised, experienced and respected public 
relations professionals in Asia and the ex-CEO and founder of MDK Consultants, one of 
the region's leading PR practices.

Some awards GO have won include :

Intl Who's Who
Our collaboration with Sarawak Tourism gave us five gold PATA (Pacific Asia Travel 
Association) awards – the first time one firm swept that many honours in PATA’s 50-
year history. We also won 30 other PR awards worldwide for our efforts to re-brand
Sarawak – The Hidden Paradise of Borneo.

Project Phoenix
GO Communications’ colleagues bagged the prestigious Silver Quill Award for 
Outstanding CSR Campaign for Project Phoenix, a crisis management programme that 
was implemented when SARS swept the Asian region in the middle of 2003. We were 
also nominated for the World Gold Quill Award.

Washington Public Relations (PR)
Global Communicators
www.globalcommunicators.com

Global Communicators, founded in 1997 by three veteran public relations and 
marketing professionals, is the communications organization of the future! 
While Global Communicators maintains its core office in the heart of the nation's capital, 
our professional team members are based throughout the United States and abroad. 
The firm maintains strategic alliances with offices in Los Angeles for West Coast 
coverage and St. Louis for Mid-Continent services. Global Communicators assembles 
teams in practice areas that include media relations, brand and image building, 
product/company launches, economic development and foreign trade, travel and 
tourism promotion, international sustainable development and design, the arts and 
historic preservation, government affairs, crisis communications planning and counsel, 
representation of foreign governments, human rights concerns, and global market 
research and analysis.



Digital Development
Amphibia Digital
www.amphibiadigital.com/blog/

Founded in 2001, Amphibia Digital (formerly known as Digital Commerce Malaysia or 
DCM), is an established Digital Agency specializing in strategy, web development and 
design for a broad and interesting suite of clients.
The company which started out as Digital Commerce Malaysia (or more popularly 
known as DCM) was initially a web application solution business. Establishing itself in 
the early years of the internet industry as one of the few Malaysian web solutions 
companies to develop and retail its own Content Management System (CMS).
Over the years, its business shifted towards content development, maintenance and 
support. In 2008, began the transformation of the business shifting its focus from 
solution to services. Today we offer our client-partnerships with a wider array of 
services and resources, as one of the few homegrown digital agency.

Global Customer Contact Management Partner
Scicom
www.scicom-intl.com

Scicom (MSC) Berhad is a leader in Business Process Outsourcing (BPO), with specialist 
experience in customer contact management. Based in Malaysia with offices in the UK, 
India and United States, scicom is one of the largest employers in the contact centre 
outsourcing industry in Malaysia. Scicom’s vision is Total Customer Delight and it aims to 
delight its customers by consistently delivering on its promise.

Ground events and logistics
Captivate Coast

Captivate Coast Sdn Bhd was formed in 2006 by shareholders of Westcoast Leisure Sdn 
Bhd (a renowned Event Management Company based in Petaling Jaya) for the sole 
purpose of managing/ organizing International/Local Conferences, Seminars, Exhibitions 
and Award Shows. The wholly Bumiputera owned company had successfully 
organized/managed large scale events among which are:

�x Lucent Technologies Asia Pacific 3G Conference 2006 (Kuala Lumpur)
�x British American Tobacco Malaysia National Sales & Marketing Conference 2006 

(Kathmandu, Nepal)  
�x MC2 Awards 2007 (Kuala Lumpur)
�x Mobility 1 National Agents Seminar 2007 (Kota Kinabalu)
�x International Conference & Exhibition on Environment Management & 

Technologies - ICEEMAT 2008 (Kuala Lumpur)



YES 2009 to meet in Kuala Lumpur
2009/10/02

Salmy Hashim, Bernama

WASHINGTON, DC: With the support of nearly 180,000 youths throughout Southeast 
Asia, the inaugural Youth Engagement Summit (YES) will be held in Kuala Lumpur on Nov 
16 and 17. 

Themed 'South East Asia Youth for CHANGE', YES 2009 will be the first summit of its kind 
in Asia, uniting youth representatives from Malaysia, Singapore, Indonesia, Thailand, 
Philippines, Vietnam, Laos and Brunei.

Organising chairman Harmandar Singh said: "This movement is about the youth of 
Southeast Asia. This movement is apolitical, non-religious and, as one youth puts it, 
aprotocol."

Prime Minister Datuk Seri Najib Tun Razak, who promotes the "1Malaysia" concept, is 
encouraged by the upcoming event and supports the effort.

The two-day event is expected to kick off with an opening address by Najib, and will 
feature a line-up of well-known speakers including Sir Bob Geldof, the Founder of Live 
Aid; world chess legend Garry Kasparov; Biz Stone, co-founder of online network 
Twitter; Nando Parrado, whose survival of a tragic plane crash in the Andes became the 
basis for the critically acclaimed movie Alive; timeless Bollywood Icon Amitabh 
Bachchan and Datuk Tony Fernandes of AirAsia.

Noting that YES 2009 will begin immediately after the Asia-Pacific Economic Cooperation 
(Apec) conference in Singapore, Harmandar Singh hopes to attract at least one more 
world-renowned agent of change as a keynote speaker.

"This movement was inspired by Obama's call for change during last year's election 
campaign. His charismatic approach has influenced a dynamic shift in long-held 
perceptions, particularly for Southeast Asia's next generation of leaders," he said.

Organisers of the YES 2009, including Harmandar Singh, were here last week to promote 
the event and to meet with high-level State Department officials.

YES has a partnership with The Global Democracy Video Challenge, whose partners 
include the Centre for International Private Enterprise, the International Youth 
Foundation, the Motion Picture Association of America, the National Democratic 
Institute, NBC Universal, NYU's Tisch School of the Arts, the Recording Industry 



Association of America, TakingITGlobal, USC's Annenberg School for Communication, 
the U.S. Department of State and YouTube.

Expected to be the largest gathering of youth ever in the region, YES 2009 will connect 
young people across SEA via satellite link-up to giant screens across five leading 
Southeast Asian universities with 6,000 summit participants in Kuala Lumpur.

The organisers have engaged Global Vision, which delivered the Australian Youth Forum 
in February with the Australian Minister for Youth hosting a live national discussion 
simultaneously in 10 locations around the country.

Khailee Ng, Director of Youth Asia, a key partner of YES 2009, said: "The format is 
unconventional -- it is designed with youth engagement in mind.

"The idea is to bring global attention to the need to engage a generation of youth who 
believe in change. And the youth of Southeast Asia are more connected, ready for 
change and forward looking than before. These youth will lead their countries in the 
next five years. We have to engage them now."

The organisers are rallying the involvement of over 1,000,000 youths between the ages 
of 15-35 years to share their thoughts by taking part in an online Youth Survey to 
produce the Sea For Change Youth Report.

They are asked three questions from now until Nov. 16:

* What change do you want to see in your personal life?
* What change do you want to see in your community and country?
* What ideas of campaigns or programmes would you support?

Participants stand to win over 500 trips to the summit in Kuala Lumpur. Plans are afoot 
to invite 10 of America's most promising youth leaders to attend the event to gain new 
insights and take their impressions back home.

Youth Asia is a youth powered organisation which connects business leaders, 
governments, and media with youths from Southeast Asia.

As a result of the event, The SEACHANGE report will continue discussions with 
governments, business leaders and media about what the youth have to say.

SEACHANGE is a network of 200 youth organisations comprising 1 million youth 
members who want to see change in their personal lives. –BERNAMA



Youth Patron Sponsorship Categories

BENEFITS Youth Patron Sponsor

PACKAGE A

1. TWELVE (12) Centre Zone tickets
2. SIX (6) exclusive VIP gala dinner pass
3. TWO (2) Booths for promotion (first come first serve basis)
4. Double Page Spreadadvertisement in MARKETING Magazine (Special 

YES edition) – Distributed at event and 170 bookstores nationwide
              Placement of advertisement (Inclusion of advertisement is subjected to
              confirmation of sponsorship before insertion / printing  date)

5. Logo presence in website under Youth Patron category
6. Branding, awareness opportunities across all our other key 

communications (EDM, marketing collaterals and etc)
7. Verbal acknowledgement during opening of YES 2009

RM150,000

PACKAGE B

1. SEVEN (7)Centre Zone tickets
2. THREE (3) exclusive VIP gala dinner pass
3. ONE (1) Booth for promotion (first come first serve basis)
8. Full Page advertisement in MARKETING Magazine (Special YES 

edition) – Distributed at event and 170 bookstores nationwide
              Placement of advertisement (Inclusion of advertisement is subjected to
              confirmation of sponsorship before insertion / printing  date)

4. Logo presence in website under Youth Patron category
5. Branding, awareness opportunities across all our other key 

communications (EDM, marketing collaterals and etc)
6. Verbal acknowledgement during opening of YES 2009

RM100,000

PACKAGE C

1. THREE (3) Centre Zone tickets
2. ONE (1) exclusive VIP gala dinner pass
3. ONE (1) Booth for promotion (first come first serve basis)
9. Full Page advertisement in MARKETING Magazine (Special YES 

edition) – Distributed at event and 170 bookstores nationwide
              Placement of advertisement (Inclusion of advertisement is subjected to
              confirmation of sponsorship before insertion / printing  date)

4. Logo presence in website under Youth Patron category
5. Branding, awareness opportunities across all our other key 

communications (EDM, marketing collaterals and etc)
6. Verbal acknowledgement during opening of YES 2009

RM50,000

Page 1

Please tick in one of the boxes for category chosen



Agreement Form

November 16th & 17th, 2009; 8.00AM – 5.00PM
PUTRAJAYA INTERNATIONAL CONVENTION CENTRE

Page 2

Please compile both Page 1 and Page 2 before submission



Booth Specifications



Booth Placements

Concourse area of PICC


